Our mission is
educating
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Central to that mission is the recognition
that the most successful leaders dont
choose between profit and responsibility;
they create the means to strengthen both
their organizations and their communities.

Yale School of Mlanagement
MBA Program




Our curriculum and co-curricular
programming are focused on giving
you the skills and capabilities to
become a leader who leaves the
world better than you found it.
Whatever industry or field you go
Into, you'll be prepared to:

Recognize the greatest
needs, both globally
and in your community

- Our integrated curriculum uses stakeholder perspectives
to teach you to consider all the entities affected by
your organization.

- Assignments, Yale-developed “raw” cases, and discussions
bring real-world challenges into the classroom.

Fund from multiple perspectives. You'll

also expand your understanding
with global study and connections
State and
Society
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The courses at the heart of the
Sourcing MBA core curriculum help you
and understand your organization
Managing

across Yale University.

Competitor
The Global
Macro-

economy



. Build the expertise to
make a difference

» Our faculty teach rigorous business skills in a real-world
context, so you learn to apply technical tools with nuanced
understanding of the big picture.

- Through elective courses, you’ll be able to pursue specialized
knowledge across business disciplines and across Yale
University.
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Bl Bring energy, values,
and passion to the work
of management

- Our supportive community and our individualized approach
to career development will help you hone your values and
apply them to your professional life.

With our low student-faculty

ratio, SOM students get
disproportionate access to faculty,
both in class and as advisors and
in other pursuits.

» Our accomplished alumni serve as exemplars of what
an SOM career can be and as valuable resources on the quest
to have impact.

Student-led clubs, conferences,
and events explore issues our
community cares deeply about
and serve as vehicles for students
to make a difference.




Quick Facts

Enrollment 345

Geographic Region GMAT
. . o :
Asia, Pacific DS 50% range: 680-760  Median: | 720
Europe 4%
The Caribbean, Central, and South America 5% GPA
Africa and Middle East 4% 80% .3.94-3.92 Median:  3.66
North America 69% © REINIeh S s edian.
42% ‘ ‘ 13% ’ @ 11%
Women U.S. students Underrepresented International Joint degrees
of color U.S. students passport holders
of color
Consulting Services 37.2% Dead I i nes
Finance 24.1%
Technology 12.8%
Retail 5.6% September 15, 2020
Healthcare/Pharmaceuticals 5.1%
Consumer Packaged Goods 2.6%
Nonprofit 2.6% January 7, 2021
Media/Entertainment 2.2%
Manufacturing 1.8% April 13, 2021
Law 1.8%
Energy 1.5%
Real Estate 1.5%
Transportation 1.1%
Architecture 0.4%
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