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Our mission of educating e nosnesd o

. “society” in our mission
leaders for business and cqualy. We beleve e
. leaders don't choose
society makes us the place oo ot
create the means to

for people who care about avengtnen o er

organizations and their

making a real difference commonies.

Our curriculum and co-
: h ld curricular programming
111 t C WO].' ° are focused on giving
you the skills and
capabilities to become
a leader who builds
thriving organizations—
whether large or small,
for-profit or socially

driven—that improve
lives.
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Recognize the greatest needs,
both globally and in your community

Our integrated curriculum uses stakeholder perspectives
to teach you to consider all the entities affected
by your organization.

In the Executive

course, students
Sourcing consider real-time

and ; . .
Managing issues, like adapting

a business planto
pandemic-caused
disruptions, working
to close the racial
pay gap, and building
institutions that
benefit their home
cities—and gain
deep insight into

the ramifications of
leaders’ decisions, for
their organizations
The Global and their
Macro- ..
communities.

ecomomy

and
Society

Organizational
Perspectives

Operations

Engine Employee

Students choose
from an array of
global offerings that
give them insight
into business
environments and
cultural contexts
around the world.
Uruguay &
Z e




Build the expertise to make a difference

Our faculty teach analytical tools and business skills
in a real-world context, so you learn to apply them with
a nuanced understanding of the big picture.

Student-faculty ratio

Through courses
with a consulting
component,
students help make
a positive impact on
organizations in our
hometown of New
Haven and around
the world.

Take as many courses as you want at Yale College or any of
Yale's graduate and professional schools.

Connect with the rest
of Yale University to
Ly pursue specialized

l knowledge and
.. - collaborate with

Environment

I Medicine peers and experts in

' fields from artificial
Yale College Engineering | intelligence to
Global Affairs Zoology
School of

Management



Bring energy, values, and passion
to the work of management

Our community is warm, supportive, and ambitious.
Students come together to help classmates pursue
their passions... and to have fun.

i “The Consulting Club was instrumental
in helping me find an internship.
I love that this is a tradition that rests
on second-years teaching first-years.

It’s such a great example of our culture
Every year, students

raise funds that of helping one another.”

support those who
want to pursue
internships in the
impact sector. It's one
example of how the
whole community will
back your individual
dreams.

—Anna Lincoln-Barnes '22

Diversity is a core
value at SOM.
Students collaborate
with the school-wide
Office of Inclusion
and Diversity on a
variety of initiatives
throughout the year,
scrutinizing systemic
inequities and actively
working toward
creating an inclusive
community and a
more just world.
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Class of 2023 Enrollment 349

GMAT Median

80% Range 690-760

Undergraduate GPA
Median
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80% Range 3.30-3.92
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women
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U.S. students of color
(% of U.S. students)
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underrepresented
U.S. students of color
(% of U.S. students)

Top Employers, Classs of 2021

Adobe Systems

Amazon.com

Analysis Group

Anheuser-Busch InBev

Bain & Company

Bank of America

Barclays PLC

Boston Consulting
Group

Citi

Credit Suisse Group

Deloitte LLP

Evercore

EY-Parthenon

Federal Reserve Bank
of New York

Next steps

Goldman Sachs Group
Google

Innosight LLC

IBM

JPMorgan Chase & Co.
Mars & Co.

Mattel

McKinsey & Company
Medtronic

Microsoft Corporation
Morgan Stanley
PepsiCo

VMware

Wells Fargo

YouTube

ZS Associates
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first-generation
college students
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international
passport holders
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make an industry
switch at SOM

Pre-SOM

Undergraduate

major

Humanities &
Social Sciences
28%

Business 23%

Economics 22%

STEM 27%

Pre-SOM sector
For-profit 75%
Nonprofit 16%
Government 10%

SIS

students who take
entrepreneurship
courses
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students in the
Class of 2022

spent their summer
working on a startup

(&
(o

Take
a virtual
tour
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Connect
with a student
ambassador

Visit
our
campus

Application
Deadlines

Round 1
September 13, 2022
Round 2

January 5, 2023
Round 3

April 11,2023



